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ON-TRADE
1200 clients

OFF-TRADE

O O 4600 clients

KA

X5 Retail, Magnit, Auchan, Billa,
Lenta, Okay, Tvoy Dom, Giperglobus,

C) Avoska, Azbyka Vkusa, Aroma,
Verny, Selgross, Magnolia

CFD

(central federal district)

800 clients

B2B
200 clients




RESTAU RAN TS AN D Thanks to a wide range of products from world

bestsellers, such as Bacardi Rus, Maxxium Russia,
CORPO RATE CLl E NTS Pernord Ricard, Campari and our own brands, including
all alcoholic categories, as well as a wide range of
quality imported wines from ltaly and Portugal to Chile
and New Zealand - allows us to create the most
advantageous offer for our clients. We provide training

AMONG OUR and tastings, organizing wine tours at the wineries of our
CLIENTS: suppliers.
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PARTNERS

The assortment portfolio includes all
federal brands

The company has direct contracts with the
largest producers of alcoholic beverages, and
the company's clients have a unique price offer

for the entire assortment portfolio

+ ku in-d d
3000 " e
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The strategic direction of the company's
development is to work only with official
manufacturers with a stable reputation on the
alcohol market
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VODKA - .

more than 10 successful brands included in the
TOP 10 according to Nielsen statistics

OWN - 8
BRANDS

For more than 15 years the company's activity has been air,ed at \RIE \D C
creating products that meet the highest quality level and have . th& e

competitive design solutions ﬁm rers

!!GNAC

4 brands, production in Armenia and Russia

In 2005 the company began to independently sell prod
manufactured under its own trademarks { ‘

All trademarks are legally protected, produced at the best
enterprises in compliance with quality standards




FOREIGN ECONOMIC

ACTIVITY

customs clearance negotiations with suppliers
and cleaning
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Our company specialists have many years of
experience in the wholesale import of alcoholic
beverages to Russia and their customs cleara

et the volume of drawing up
We independently provide a full range of g T alcoholic beverages an Ttertnatlonal
the preparation of the necessary docung e imports in Russia has cOnNtrac

and logistics of alcoholic ﬂ been showing steady ”

beverages upward trends for
many years
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preparation of all necessary obtaining certificates for
documentation imported products

. SLOVAKIA CHILE



IMPORT
2020

507,7

min rub.

import purchase
increased in 2020
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COMPETITVE
ADVANTAGES

extensive work experience with retail

. s KT e
clients

~=UOHS5O

the largest customer base l 1 g 4
in the Moscow region (.‘ GIN

Automated process of receiving and
processing orders:

flexible approach and individual
commercial conditions

onIine application with various

and clients

legal advice, resolving
issues with licenses




CONTACTS

OkomnaHum HanpasneHnus Axkumm Hosoctu MarasuHbl  KoHTakTel  O6paTHas cBssb

region-50.ru
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+ 7 495 120 88 81

info.m@region50alco.ru
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